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Kal °n Womends vision is to be a po
40+ as we face challenges unique to our generation. We are

the sandwich generation, caring for aging parents, growing

or grown children, grandchildren and sometimes doing all of

it while maintaining a professional career. And yes, salary

equity is still an issue. Our professional career successes

have been hard won, without the be
We are living longer and healthier lives, which creates a host

of issues including living alone, financial concerns, and new
relationships. We donodét necessari |
our age, so fitness and health are important to us and we

have grown beyond the need to mold ourselves into others

expectations. We have learned to face life with strength,

dignity and a big helping of humor.

The mission of Kalon Women is to provide answers and

raise awareness of issues and causes that affect us, so that

our generation of women will be stronger from knowledge

gained, and the generation of women who follow in our path

will hopefully find it less rocky. The articles, stories, poetry

and other written expressions in Kalon Women are created

by real women 40+. Written to inspire, help and perhaps

provide a few | aughs to al/l Awomen



READER
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Want a Cost Effective Way to
Advertise Your Business or
Organization?

Fast Facts About Women
Consumers:

* Spend 80% of all US consumer
dollars, $4.6 trillion per year

* 80% are in charge of handling their
families day to day finances

* 42% are responsible for business
purchasing decisions

* 71% "will pay extra for products that
are consistent with the image | want
to portray"

Kal on Women
considered the E-source for women
forty plus. Our readers are made up
of Boomer Women (and a few daring
men) searching for ways to enhance
their lives personally and
professionally. This includes
information on menopause, health
and wellness issues, breast cancer
awareness, how to be better at their
careers, how to promote their
products and services online and
offline, how to increase their income
and fortune, how to establish a web
presence, travel and technology tips,
advice, resources and international
news.

Those who read Kalon Women Digital
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Magazine/Blog are highly educated,
professional women between the
ages of 40 and 90 looking for an

Mis g a z iintee€tual, interactive, and

professional experience. Kalon
Women is a distinctive publication
with character, substance, and depth
for women with a thirst for
knowledge, an opinion, and an
interest in self-discovery. These
women seek clarity and awareness
with respect to both themselves as
well as other professional women.
Notably, Kalon Womenos
among the most valued
demographic for all marketers, as
they encompass superior
purchasing power with regard to
both their career and personal lives.
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nSandra is a networ

uses her extensive talent for
publishing and writing to bring
together a huge network of
individuals who share many common
interests.The truly brilliant part of her
complex business model is that she
has created a virtual highway to
insights with No stop signs...wide
open road to information, connectivity
and expression. | look forward to her
publication every month but also to

Since our launch in November of 2009
our numbers have soared with over
521,171 average monthly visits.

Average length of stay per page: 17.2
minutes . Probably one of the longest
per page stay in the industry! Our
audience pays attention to our content!

Average age of female visitors: 56
years old .

Reader Testimonials

fl appreciate and admire Sandra (Levitin)
Morgan as an enormously dynamic woman

in the grand tradition of

full steam ahead! o |
she has achieved to this day with her Kalon
Women publication b
material and quantity of subscribers. And |
IRVE $£8INY hes passignate dewofjoa to
creating a variety of benefits for the group
closest to her heart: Women 40+.  Ann
Barczay Sloan

fSandra has created an amazing online
resource for women. | love the exciting
content, the relevant subjects and the fresh
approach she and her contributors bring to
her followers. | forsee this growing beyond
even her wildest dreams and look forward to
t he r Cldigti Barden

bei ng a wel co me dPatiea The quicki spceesstof. Kalon Women is

Huey

evidence of Sandra's dedication, passion
and commitment to excellence. My

Al can't say enoug hexﬁeHeﬂclé 5t nel i8 a?lovgY)ﬁbglénge of

concept of Kalon Women and the
magazine. Sandra makes the
experience very personal and is so
dedicated to her mission that we
fabulous women over 40 can only
benefit from her
Christine Scioli

| a

business and warmth. The community she
has created to support the magazine's
efforts align with her focus of helping
women. Keep your eye on this magazine. It's
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GET CONNECTED

Online

KalonWomen.com & KalonCommunities.com

Kalon Women encourages readers to get involved and connected with
one another through our interactive website. Subscribers will benefit
from a network of professional women, providing an opportunity to
connect , exchange ideas, contribute to industry research, participate
in podcast seminars, print or download articles, and much more.

ePublication - monthly publication available in epublication/digital
format for convenient and flexible access.

Blog - Guest Bloggers provide additional editorial content that
complements each issue.

Podcast seminars - featuring the voices, stories, and advice of
experts and professionals i.e. i

Networking with a Purpose - Discussion forums - videos - podcasts -
seminars - personal blogs - a place where readers can post concerns
and receive advice from their peers.

NEW Kalon Women Information Channel 0 Live video feed
(UStream) with our panel of expe
business, entrepreneurship, travel, eldercare and more.
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Online polls and surveys - staying abreast of the issues that matter
most to readers, gaining valuable insight, and addressing reader
concerns. Industry research will ultimately influence editorial content,
ensuring the most relevant coverage available.

Subscribe - get Kalon Women Digital Magazine delivered to your
inbox, or give it as a gift to friends, family, and colleagues.

Morning Coffee with Sandra Radio Show - Sandra and her guests
offer hope and help for the great challenges facing women today.
Sandra introduces her | isteners
have the expertise and experience to back it up!

Business eNewsletter - sign up for free and remain informed about
new businesses added daily to the Kalon Klicks directory.

Advertise with KalonWomen.com

Reach contemporary, professional women in business, the most
influential target consumers. Promote your product, business, or
service with direct links to your website:

* On the website(s) * On the community site  * On the radio show
* Through the Business eNewsletter *Through the Digital Magazine

Benefit from this captive, intelligent, and yes, beautiful audience
of women (and men) over 40 by advertising with Kalon Women




RATES AND SPECS
- ONLINE

We accept ads for
products and services
our 40 plus female
readers are likely to
desire.

Great for merchandise,
business opportunities,
business start ups and
business services.

The magazine is sent digitally to more than 30,000 readers
in the Houston Metroplex and over 67,000 Internationally.
The size of the magazine is 60 pages, give or take.

Listed on the next page are the ad locations and current
rates for graphic ads based upon 12 issues per year. Should
you require additional information, or wish to advertise for
more than one year, please contact us at
business@kalonwomen.com for special pricing. These
prices are based upon the current distribution of 67,732 (as
of January 1, 2011).

This does not include the more than 200,000 unique visitors
we receive each month which will increase the viewing rate
considerably. Currently our average for new subscribers is
between 5% and 8% increase per month.

Posted rates are good through 2011 and are subject to
change beginning January 1, 2012. Take advantage of our
special rates today! Rates are quoted in US Dollars.


mailto:business@kalonwomen.com

KALON WOMEN ePUBLICATION
DIGITAL MAGAZINE
ADVERTISEMENT OPTIONS

So just what does all this actually mean?!?

If you read last month's article you learned that plastic surgeons are now having to
admit they've gone ‘too far’ and have created a sea of alien-like women;
expressionless faces, devoid of much human characteristic. Because of this
admission, women across the country are now flocking to surgeons to have spots
and wrinkles ADDED back to their faces.

As | have always said: living a healthy and balanced life leads to healthy and
balanced Beauty.

Eating a healthful diet, getting plenty of rest, drinking enough water, taking the right
supplements, finding joy in every day, and gratitude in every night, avoiding toxins in
all forms, be they cigarettes, drugs, alcohol- toxic relationships-especially at midlife-
can't help but prove to be the ultimate beauty elixir!

Getting -and keeping- your hormones balanced also is vitally important to Beauty.
And as for the ultimate tonic, | leave you with these wise and very profound words.
Mull them over until we meet again:

A woman who cannot be ugly is not beautiful. ~Karl Kraus

Carrie Pierce has worked exclusively in the skin, health, and beauty
industries for 26 years. She is a licensed Aesthetician, Film and TV makeup
artist and has built a solid international reputation as a holistic, menopausal
skin expert.

A recognized speaker and published writer, Carrie is Founder and President of
WW\W.menopauserus.com
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Find It. Buy It. Do It.
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Full Page Ad (4 Colors)
Available: Half Page Ad (4 Colors)
1/3 Page Ad (4 Colors)
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3. This week's poll Kalon Women FREE Digital Magazine

BA|Opinion Exchange™ Sign up to receive our monthly issue

D0 you believe you have enough money
10 retire coméortably?

O Yes
O No
O Unsure

Email

Vote
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Preferred Business Directory
Links to Full Page Ad
Business Directory 336x228 Logo

Can include Video/Podcasts

~ FrogPond.com

> ArdynnPRcom reates BUZZ

» Adv. Your Business Here

» Adv. Your Business Here
FrogPond provides unique “‘Communications Solutions" enabling corporations, associations
UG s S and small businesses nationwide to effectively reach customers, employees and members with
- ahead of the curve industry information. We offer free re-printable articles from nationally
O GRS TS S (SR recognized industry leaders and experts. FrogPond has become the recognized premier Web
ortal archiving thousands of valuable business articles representing hundreds of authors.
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